FMCG Brand Lead Generation

Generated 4000+ Leads for
Distributorship with a cost of around 12
INR per lead
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Total ads Spent: 16 Lakh INR +

AVG CPL: 400 INR
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Fashion Institute Lead Generatio

Total spent: 4 lakh INR +
Total Leads: 2000+
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Dubai Real Estate
Total Spent:- 90,000 AED (22 Lakh INR)

Generate Leads: 2000+
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Dubai Real Estate AT
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All conversions Meta leads Per Meta lead
@ & 18 May - Elegance Arjan bu.. - L 17 12,364 21,936 161594 2,747.05).4 §.Jun 2023
@ il Charts 4 Edit (B Duplicate & Leads Per Lead
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