FMCG Brand

Cost Per Purchase: 113 INR
Total Orders: 3924
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FMCG Brand (Dhoop & Agarbatti)o

Cost Per Purchase: 216 INR
Return on Ads Spent (ROAS): 9+
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Nutrition Brand (Nutri Products) ¢

Cost Per Purchase: 400 INR (Avg)
Ads Amout Spent: 6 Lakhs
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